
In today’s ultra competitive lending environment, finding a 
sustainable advantage provides substantial value. Paymentflex 
provides such an advantage, enhancing business line profitability, 
creating unique marketing opportunities and increasing the value  
of the lender’s overall brand and reputation. 

Consumers have spoken loud and clear: they want a product that 
will work hard for them and reward them for responsible behavior. 
Paymentflex delivers by making available a low interest rate for 
everyone, always.

The Service
Paymentflex is a consumer-centric payment 
feature that gives customers choice and control 
of their financial matters. When a lender offers 
Paymentflex, its customers can choose their own 
interest rate each month, depending on how 
much they pay toward their balance. It’s simple: 
if a customer pays more in one month, they will 
be rewarded with a lower interest rate the next 
month. Once the lowest rate is earned, they  
can keep it as long as they want. They also  
can always fall back to the lesser payment 
amount whenever they need or want to. 

Paymentflex initiates a dramatic shift in 
responsibility — from the lender imposing 

an interest rate to the customer selecting it. 
The issuer is protected with dynamic real-time, 
self-directed, risk-based pricing that is easily 
understood and accepted by the customer.

The Value
Using Paymentflex provides a compelling value 
proposition that will drive greater loyalty to your 
business. Additional benefits are:
•  Profit Drivers. Unparalleled opportunities  

for growth and increased market share
•  Brand Enhancement. Strengthening and 

differentiating your brand
•  Quick Wins. Lower cost acquisition & higher 

response per solicitation cycle
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Delivering self-directed risk-based pricing to all your valued customers



TO LEARN MORE

Contact Value Added Product 
Sales at +1.706.644.3676 or 
vapsales@tsys.com

•  Building Loyalty. Greater customer 
retention and reactivation of inactive 
accounts

•  Customer-Centric. Pro-consumer,  
regulatory-friendly and consumer  
advocacy positioning

How It Works
The Paymentflex value proposition —  
the ability to give consumers control  
over their finances — is simple, intuitive 
and powerful.

The tiered interest rates corresponding 
to the customers’ payment amounts are 
based on your existing risk management 
criteria and can be program, product, 
balance and account-level specific.  
Models and other tools are available to 
assist you in developing and tracking 
your strategies.

When a customer makes the minimum 
required payment on their card (usually 
about 3% in the United States), they 
are charged the issuer determined 
risk-based priced contractual rate (for 
example, 14.9%). However, when a 
customer makes a larger payment (for 
example, 10% of the card balance) they 
receive a lower interest rate (for example 
7.9%). The issuer can choose to utilize 
two or three payment/interest rate tiers.

Benefits
Promoting the lowest rate, which is 
always available to all cardholders, 
presents a powerful message that attracts 
and keeps the attention of revolving 
cardholders and can stimulate revolving 
behavior for all of your customers.

In addition to the economic advantages 
of Paymentflex, having a “pro-consumer” 
commitment to your customers can 
be a dramatic competitive advantage, 
particularly for the image of your lending 
institution.  

In the United States, regulatory agencies 
and legislators have taken an active 
stance against predatory lending 
practices, and are looking for financial 
institutions to respond with market-
based solutions to these concerns.  
Paymentflex directly addresses these 
issues by empowering the consumer 
to take responsibility for his or her own 
interest rate and current debt obligations 
via their choice of payment amount.  

Adopting Paymentflex will clearly 
demonstrate that you are listening to 
your customers, the industry regulators 
and the consumer advocates.  

The consumer appeal of Paymentflex-
powered cards results in a selection bias 
where lower-risk borrowers will seek 
your product. This creates a lower risk 
portfolio than credit scores alone would 
indicate while increasing response rates 
and approval rates in every marketing 
channel. These loyal customers want a 
product they can trust in the long term, 
not a temporary card that is only useful 
during the introductory period. The 
efficiency of your solicitation efforts will 
increase substantially, thereby lowering 
your acquisition costs dramatically.

With Paymentflex

•  the possibility of growth and increased 

market share is real

•  the power of your brand is leveraged and 

enhanced

•  solicitation efforts are less costly and 

customers are more loyal

•  you can attract lower-risk consumers who 

are with you for the long haul  

•  your image is pro-active, consumer-friendly 

and rewarding of responsible borrowing

Issuing  |  Paymentflex

© 2007 Total System Services, Inc.® All rights reserved worldwide. Total System Services, Inc., and TSYS® are federally registered service marks of Total System Services, Inc., in the United States. Total System 
Services, Inc., and its affiliates own a number of service marks that are registered in the United States and in other countries. All other products and company names are trademarks of their respective companies. 
(08/07)  

www.tsys.com +86 21 68801088 +44 (0) 1904 562004 +81.3.5428.8425 +1.706.649.8153 +1.706.649.2307


